
Escapism is a unique travel magazine that is more than just another publication - we are
creating a travel bible that is a lifestyle tool.  Our readers - escapists- ask for much more than
just averagetravel.   Our travel features are an eclectic mix of the near & far: barefoot luxury,
beaches & islands, city breaks, designer hotels of the world, gastronomy, eco-tourism,
responsible tourism, country pursuits, exotic adventures, wildlife and cultural heritage.
Escapism embodies the soul of the independent traveller who is looking for a rich, inspiring
experience - and we give our readers the tools to help them live those dreams.  In everything
we do, we evoke a sense of place & passion for that place.  Our unrivalled stable of writers &
photographers tell of the best, most authentic travel experiences. 

g New, glossy travel bible, published twice a year
g Available in select newsagents in the UK and USA 
g UK circulation: 110,000, readership: 275,000
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In our magazine, on our website &
across our media platforms, our
philosophy is to reveal both where we
should travel today & the destinations
of tomorrow.  From a hotel lit by vivid
lighting in Stockholm, to a desert
fortress in Rajasthan, a remote
archipelago in Mozambique, a Welsh
coastal retreat or a boutique Barcelona
hotel, Escapism searches the globe for
the best in contemporary travel
experiences. 
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Inside the pages of Escapism, the
design is uber-chic, with beautiful
photography, an authentic spirit, and
an editorial voice that is refined and
highly individual.  Through the pages
of Escapism, readers will be able to see,
smell, hear, feel and taste the
destination - and readers can also
contribute their own travel tales,
experiences and photography.   
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On H o li da y With Escap is m 

Escapism is 
first on the
scene at
gorgeous eco-
lodges like this
one, hidden on the
Mexican Pacific
coast.  We’ve visited
over 500 eco-chic
hotels around the world.  



In January 2007, we published an introductory
issue of Escapism to discover more about the
readers attracted to Escapism  and what exactly they
wanted from us.  10,000 copies were distributed at
newsagents & hotels in London, Birmingham,
Bristol, Cardiff, Manchester, Edinburgh, Belfast,
Cambridge & Oxford & our independent research
team, Media Ears, collected the following
information about those readers:-

g 44% male / 56% female
g average age: 36
g 29% are single, 43% are married and 28% live 

with a partner
g 80% are urban dwellers
g average personal income: £62,100
g average spend on holidays per year: £11,250
g 66% spent over 2 hours reading Escapism
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At its launch, Escapism
magazine will have a
circulation of 110,000 in
England, Scotland, Wales and
Northern Ireland, available in
all good newsagents, at
selected tourist information
centres, and given away free of
charge in the hotel rooms of
top hotel chains.   

Our PR agency will be running
an extensive press campaign to
launch Escapism to the general
public.  Escapism will also be
distributed to  first class airline
lounges in the UK and in the
USA.

Escapism Travel Magazine 
Available in:

USA 

Canada

Mexico 

Europe 

Australia



This survey was invaluable to us
because it told us whothe readers
are, whatthey want, and how
Escapism should be in the future.
Through it, we were able to
mould Escapism to be the
magazine our readers asked for. 

We learnt from the readership
survey of our pre-launch issue
that Escapism readers were made
up of the following
characteristics:

g 34% of those who bought
Escapism own a second home
g the average reader makes 9
flights per year
g travel is evenly split between
business and pleasure
g 20% fly business class
compared with a national
average of 1%
g 56% said the trial issue was
more like a book than a
magazine and they would buy it
regularly
g 3,912 people have subscribed
as a result of the trial issue.

We’re getting to know our readers and 
giving them the publication they asked for

Escapism
communicates travel to
a worldwide audience



DISPLAYSIZE DEPTH WIDTH
Double Page Spread Bleed 300mm 423mm
Full Page Bleed 300mm 213mm
Full Page 297mm 210mm
Half Page Portrait 297mm 100mm
Half Page Landscape 146mm 210mm
Quarter Page 141mm  98mm
Eighth Page 71mm    49mm
Display Box 

ADVERTISEMENT RATES  

STANDARD POSITIONS x1 x3    x6

Full Page £2,650 £2,000 £1,500
Half Page £1,300 £1,000 £ 700
Quarter Page £ 850 £ 750 £ 650
Eighth Page £ 450 £ 400 £ 350
Display Box £ 250 £ 200 £ 150

PREMIUM POSITIONS

Double Page Spread £4,250
Inside front £3,500 
Inside front dps £4,850
Inside back £3,850 
Outside Back £4,350

We are pleased to announce the following
advertising clients are appearing in the first
issue of Escapism:

Design Hotels
Simply Travel
Malmaison Hotels
Urban Beach hotel, Bournemouth, UK
Tenerife Tourist Board
Hilton Hotels
Rani Resorts, Mozambique
Bose
The Zetter Hotel, London
Abercrombie &Kent
Whatley Manor, Wiltshire
The Aryani, Malaysia
Malaysia Airlines
Copa Airlines
Toyota Cars
ProExport (Colombia)
Bombay Gin
Breitling
Finlandia Vodka
Kenya Airways
Coastal Cottages of Pembrokeshire
Canon
Moevenpick Hotels
Alamo 
Fregate Island Private

Advertising in Escapism
Advertising in Escapism gives your clients
exposure to a professional, wealthy
readership with voracious spending power.
And the Escapism name is becoming
known and respected by consumers and
key players in the travel industry as a fast-
moving brand. Escapism is investing
significant amounts of money into
publicising the magazine into Britain and
globally.  We think outside the box when it
comes to advertising solutions - contact us
today so we can tailormake your campaign.   

With an estimated launch UK readership of 250,000 and our
articles being syndicated to 300 newspapers,  Escapism will become
a sought-after resource on travel.   
We have a variety of creative solutions for your advertising
requirements.  We want to support our advertising clients to
achieve their goals, drive profitability, forge new 
business and create awareness of products and services.  

Please contact Nigel Browning 
to discuss your advertising requirements.

email: nigel@escapism-magazine.com
or telephone: 0208 407 0107

Revolution Publishing (publishers of 
Escapism) also publish 

THE ESCAP IST GUID EBOO KS,
a continuation of our brand and 

sharing a Lust for Travel.



*A Robinson Crusoe fantasy: Escapism
names the most beautiful undiscovered island
in the world.
*Gourmet tour of France 
*Voyage to the North Pole
*Quirimbas Archipelago of Northern  
Mozambique, and historic Ibo island 
*Pembrokeshire
*15 ‘must sees’ in India 
*Exclusive opening of Nefeteri’s tomb in Egypt /
Nile cruising
*Grand Tour of Mexico 
*48 hours in Oslo, Marrakech and Helsinki
*Malaysia
*Gourmet London - exploration not just of the best
restaurants in London, but the best markets at
which to buy fresh produce.
*12 most beautiful islands in the world
*Rich cultural heritage in Mexico
*Riads of Morocco
*Stunning Colombia
*Best design hotels in the world
*Venice and its historic hotels
*To Timbuktou and back
*Quintessential Greek Island experiences
*Go East: Poland, Lativa, Lithuania
*Staying at Gloria Gaynor’s multi-millionaire pad in
Acapulco
*Taiwan: Taipei and Sun Moon Lake 
*Celebrity interviews
*Food & Drink: how to make the perfect dry
martini, where to buy the best truffles, the best
oysters in the world and the best food festivals in
the world.
*Best escapes: a series of Escapism articles including
best cultural experiences in the world, best festivals,
best rooms with a view, best weekend breaks, best
value for money trips, best ‘once in a lifetime’ trips,
best eco-adventures.

.... and more.

Escap is m fea tures



In a small, but growing section,
Escapism looks at fashion for men and
women  We highlight new designers
and their ranges and give advice on
what to take with you, as well as news
from upcoming designers.   We can tell
you how to get the best out of your
holiday wardrobe, including tips from
big name designers as well as celebrity
fashion and ideas for shopping.

Escapism’s Fashion section



In the food & drink section, there’ll
be features about traditional and
authentic food experiences in the
UK, Ireland,  Europe and many
other countries, complimented by
mouthwatering photography.
These ‘food odysseys’ are in-depth
stories on the history and culture
that have shaped a nation’s cuisine,
time-honoured recipes and
ingredients or preparation that have
been passed down by generations of
families.  Alongside this, you’ll also
find reviews of the best in
contemporary eating experiences,
all the gen on the best food
marketplaces in the world, organic
produce and much more.

Escapism’s Food & Drink section



From classical cars to brand new models, there’s nothing like touring a country in
a beautiful machine.  In Escapism, you’ll find a dedicated motoring section,
looking at all angles of motoring, including holiday motoring, motoring in the
UK, and all the latest news and new releases in the motoring world.

Escapism’s Motoring section

ESCAPISM



We’d love to hear fr om you
Escap ism

tr avel B ib le

is published by 

Revolution_Publishing

Revolution Publishing Ltd
London, England

switchboard: 0208 407 0107
www.revolution-publishing.com

If you think your business and Escapism travel magazine would 
benefit from working together to cross-promote our respective
products, please give us a call. We are open to your ideas and

would be pleased to discuss them further. Please contact Nigel
Browning by email publisher@escapism-magazine.com
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